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E-commerce 
Trends 2017



Seven trends that take e-com beyond discounts
2017 brings with it fresh opportunities and challenges for retailers. The quest to 
predict the sentiments of customers continues unhindered. Retailers must, 
therefore, prioritize mobile users, as the number of purchases via mobile phones is set 
to explode. It is interesting to note that retail in 2017 is moving beyond social media 
channels and toward enabling purchases from messaging applications. Here are 
seven trends for retail brands looking to transcend device, location, and 
technology limitations this year. 



Mobile-�rst strategies for anywhere,
anytime, anything shopping

According to an eMarketer article1, 1.4 billion consumers 
used messaging apps in 2015 and 2 billion will use them by 
2018. This means that more shoppers will veer towards making 
purchases from their mobile phones. So, how do retailers keep up 
with this rising wave in mobility? To begin with, retailers have to focus on 
creating state-of-the-art websites and apps that are easy to maintain, fast, 
and responsive. Page load times and transitions, product images, checkouts, 
and payment security have to be on par with a desktop experience, if not 
better. Subsequently, retailers must also persuade the increasing 
number of mobile users to shop via smartphones by rewarding 
them with free coupons, products, cash, points, etc. Today, 
brands can avail both these functionalities through a single 
experience management tool called SkavaSTUDIO.



Contextual personalization 
making ads clickable

According to Business Wire’s ‘Global Location-based 
Search and Advertising Market 2016-2020’ report, revenue 
from the location-based search and advertising market will 
grow at a compound annual growth rate (CAGR) of 49.95% during 
the period 2016–2020. This means that retailers must combine 
information about customers with location-based services to market their 
o�erings more meaningfully. For instance, big data solutions and third-party 
integrations are key to promoting likable products, identifying global / top 
sellers, and more. Retailers should embrace technologies that enrich 
customer segmentations with weather, geographic location, time, 
and more, to promote products better through captivating 
advertisements. Skava Commerce has been enabling retailers 
to place ads that hit the bull's eye through rich and 
powerful customer segmentations. 



Arti�cial intelligence woven 
into the online purchase journey

Today, the talk in retail is about making conversational commerce 
happen. Big retail brands are looking beyond Facebook and Twitter to 
connect with customers through the latest digital sensations – messaging 
apps such as WeChat, WhatsApp, Facebook Messenger, and voice 
technologies. As a result, businesses are creating e�ective bots that can 
interact with customers to minimize queries, reduce costs, and more. 
Skava Commerce incorporates arti�cial intelligence for businesses 
wanting to tailor unique experiences and capture the 
imagination of users. 



Shopping channels to become more 
centralized and blend into each other

Shoppers of the digital era love brands with smart 
e-commerce capabilities. They want brands to give them the 
capability to search for a product from their smartphone, discuss its 
features through a messaging app, visit the brick and mortar store to 
examine it physically, and place the order through their desktop. Thus, 
uni�cation of shopping experiences is the best bet for retailers operating 
across multiple channels. The key to successful centralization involves 
overcoming constraints in budget, resources, and disparate systems. 
Skava Commerce’s cutting-edge omnichannel e-commerce 
capabilities empower brands to di�erentiate through 
unparalleled connected customer experience.



Headless commerce decouples 
front- and back-end

With the advent of new e-commerce technologies, retailers can 
avoid the pitfalls of re-platforming while adding new applications, 
scaling back-end microservices, and customizing front-end apps. 
Through headless commerce, retailers can embed shopping features into 
banners, videos, etc. As a result, when a customer is attracted to the product 
on a banner, they immediately shop for it without having to visit the 
storefront. Skava Commerce provides such functionality for e-tailers, 
by con�guring just a new front-end with existing back-end 
capabilities.



No speed limits when 
going-to-market Some software deployments just go on and on and on, 

requiring high budgets and large teams! This is not suitable for a 
competitive retailer whose customers’ preferences change every 
quarter. Thus, testing a new market, implementing user experience 
enhancements, and deploying new features must be done faster than ever 
before! To make this happen, retailers must embrace loosely coupled 
architecture to launch individual features while impacting daily 
operations by not one bit. Regression testing should also be 
minimized to ensure rapid time to market. Such fast turnaround 
times, of an average of six to eight weeks, are supported by 
Skava Commerce.



Insights that keep pace with changing
customer tastes, in real time 

A time delay in seconds is no longer acceptable, with real time 
becoming the new normal. Retailers rely on real-time data to deliver 
personalized experiences. To customize o�erings accurately, retailers must 
leverage analytics  to provide real-time customer data and insights. In 
addition, solutions that provide e�ective data visualizations through 
side-by-side data comparisons across di�erent time periods could push 
data analysis from better to best. A case in point is Skava Commerce.



Conclusion
E-commerce players must embrace modern, loosely coupled software 
architecture to ensure faster time to market, better self-service, and minimal 
technology challenges. A steadfast focus on mobility and innovative digital solutions 
is crucial to capturing customer interest in today’s hyper-competitive market. This 
implies that tomorrow’s e-commerce is no longer governed by discounts and 
promotional o�ers. Retailers can gain competitive advantage through 
technology that optimizes customer experience and provides the freedom 
to align o�erings with market trends in no time. 
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